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FESTIVAL DE CANNES
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FOMO

Infobésité
Info-Snacking
10 heures
Hyper Choix
Digital Detox
NoMoPhobie

2

BRAND CONTENT

StoryTelling
Native ad
Gamification
Curation
Vidéo

RTM / SEO

POEM

3

LOVEMARKS

Respect du lecteur
Respect du client
Fidele au-dela du
raisonnable




Syndrome du Hamster







Infobesite

L'"hyper choix de l'utilisateur

Info snacking
ou
Digital Détox
ou
Séduction/Emotion/Premium = BC

G






Avant / Apres

PUB : faire passer un message

BrandContent :
partager une expeérience



« Le brand content c’est
ce que devrait étre la
bonne publicite »

Olivier Altmann



« production de contenus
nouveaux par les
marques »

Hubert Kratiroff
(Les fonctions du marketing)



Content is
King

G



Bill Gates, 1996







Création de cOntenu .
UGC user generated content

experts (indépendant,
margue,consultant)

artistes (ponctuel, récurent)

influenceurs (.)
B =




la marque est media

prévision 2016



...avant une
marque faisait des
pubs, aujourd’hui

elle fait des romans

HK, prévision 2017
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Lady

Ouvrage collectf & Adam Gopnik, Céclie Gullbart, Neldy Maprisan, Camilie Laurens,
Aexander Nalsic, Arthony Marma, Bric Reinhardt ot de Colombe Schneck

Los taxies TAdam Gopnik, Alexancer Makcsik ot Arghony Marra ont 608 trackuts de
Fangias par Carire Chichereay

Mors séeie Litseature, Galmard
Parution ; 02-02-2047

Les Editions Gallimard ont proposé & cing auteurs frangais et trois
auteurs anséricains d'écrire librement une nouvelle astour du sac
comme objet littéraire. Centré sur le sac Lady Dior, objet de mode
devenu kdoe, chagque texte offre au Jecteur une vision singulidre od
Jes mots jouent habilement avec cet objet de désir.

Céclle Guilbert offre une drolatique et te petite
phénoménoclogie du Lady Dior. Adam décrit l'obsession de sa
femme anséricaine pour un objet gul ise Je huxe frangals.
Camille Laurens invente une tendre histoire d'amour dont le sac se
révile étre le magiclen. Alexander Maksik dresse un somptueux
portrait de Paris. Anthony Marra une fable sociale autour de
1a possession d'un objet de réve. Reinhardt retrace la fabrication
d'une commande spéciale dans les usines de Florence, Colombe
Schneck a trouvé au Lady Dior une étrange fonction, un abei pour un
homme qui me sait pas encore aimer, Nelly Kapeidlian ose décrire les
femmes de_
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StoryTelling

NoStory : NoBusiness

G






Best StoryTelling ever
veni vedi vicl

second StoryTelling

asteroide B612




WATCMH DESCOVTR ATTEND PARTICIPATE ADOUT LOGWN

Playlist (20 talks)

20 ' The most popular talks of aII tlme

MOST Are ' -l:,;: ity '.¥|!1u & gread leadier 7 Mow Can | indd haooness a AN ks e I8
POPULAR T e

y @ Watch now
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Playlist (20 talks): The most popular talks of all time

Let's write the future
with Dulchngs that care,

¥ ol FIRD OUT MOMm




¥ Simon Sinek
WHY
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Podcasts



[HE YERGECAST
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VERGECAST

WHY'D YOU PUSH THAT BUTTON?

SHhoul we be king 10 awr
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to classify data and quallfy it.

programmatic d h
socicty HD OMPS KEEPF THEIR PROMISES ! me lert MICS
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the message | k ||||I| |I||‘|

THE MESS/\GE




New detalls about The Messoge cre reveo’ed os the group embarks
on their jouney to decode it How will they do it? What does it
toke? What do they need to know? What is The Messoge? All of
your questions answered in this episode of The Message. CAUTION:
LISTEN AT YOUR CWN RISK

Relecsed 10113715

Episode 8
The NSA has tasked the Cypher Group with decoding a verified

alien message that has plogued codebreakers for decodes. In this The group uwl:b: ploﬁr;e thet will he b them find on answer, but

. . puts ¢ tecm me r's life in greater danger. Even ot the expense
episode, Nucky. introduces th'e members of the Cypher Group and of their teom, they continue pushing their pion further to soive the
“The Message” to the world in her podcast Cyphercast. mystery of The Message

Released 10/4/15

@ podcast theater ot
|- Relecased 112115



volvo Trucks - The Ballerina Stunt (Live Test) ° < ﬂ




Data
Storytelling

Conference&§Awaras







LEARN MARKETING
TENDANCE EN

{)‘c) PLEIN ESSOR
——

LE MEILLEUR
BRAND-CONTENT




® IDRISS ABERKANE

¢ Economie
* T de
connaissance




facebook blueprint eLearning Live Ceruification Webinars Start Courses

A‘//.Q-‘
FACEBOOK BLUEPRINT ‘ ’ 1

The tools'you nged talearn Aow
~acebook can‘help grow your

$ ,
& business

Start Courses

Build Something Great

Weicome to Blueprint, Facabook's global training and certification program, designed to help

businessas reach their own goals their own way. From online leaming to live events to certification

opportunities, Blueprint is here 10 help your business see its best results



HUbS@ét Academy READ DOCS WATCM TRAINING DO PROJECTS GET CERTIFIED BE INSPIRED

Sign up for a free account & gain access 1o our certification courses | Get started today >

What do you want to learn today?
-

Get certified.
Show the workd hat you mean
busness.

Watch our training videos.
Leam MubSpot at your pace, on
your schedule

View MubSpot Projects.
Achieve your goals using multiple
HubSpot tools.




ECOLE DE
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NPS (Net Promoter Score) développé par
NPS Fred Reichfeld (Bain & Co) en 2003 Harvard

Net Promoter Business Review

Score

Ce qu’il faut retenir / Key takeaway

1/ Calcul : (9+10)—(0a 6) (sans 7 et 8)
2/ Question décalée : conseillerez-vous ?

OLTRACTORS FROMOTERS

3/ Fréquence : trimestrielle

=-
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Prompter

Lorem Ipsum
dolor sit amet,

consectetur

adipiscing elit




CURATION



Curation de contenus

, Sélection + Agrégation +
Editorialisation + Contextualisation+

Enrichissement + Partage

Curation



F mocem marketing
< 8

- [ § <>

BDE modern marketing

50000 WIhOUE irk | Lpwoad your own Socurent | Set sugoessors I

Live Desktop Broadcasts, Mid-Roll B
Video Ads & More: 7 Facebook
Changes You May Have Missed

F

Le monde en 2022 selon IBM
LADN

"We're the Uber of X!

T
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NewsHacking

NEWS
JACKING

HOW T0 INJECT |
YOUR IDEAS INTO A

B BREAKING NEWS STORY
%’ AND GENERATE TONS OF

%-4,; | MEDIA COVERAGH
t' |

DAVID MEERMAN SCOTT |

tur ot The Nev Mules of Narketiog & 'R
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1/3 curation
1/3 recydage

1/3 nouveau




Conference
de

redaction




Sample - Content Marketing Plan

1

2 Line Budget January February April May July August September November | December
3 |Tactic Creation Effor| Budget 112134 1]2)3]4[1[2]|3|4|1[2[3|4|1|2[3[4]1)2|3[4]1]|2|3[4[1[2]|3|4[1[2]3|4|1[2[3[4]1]2[3[4]1]2]3]:
4

5 s e = 2 J

6

7 | Twitter ! Social Push (Linked-in) Light Internal | $ - T|T|(T|T|T|T|T|(T|T|(T|T|(T|T|T|T|T|T|T|T|T|(T|T|T|T|(T|T|{T|T|[T|T|T|T|T|T|T|(T|T|(T|T|(T|T|T|T|[T|T|T|[T|T
8 |Blog Article Light Internal | $ - B(B|B(B|B|B|B|B|B|B|B|B|B|B(B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|(B|B|B|B|B|B|B|B|B|B|B(B|B|(B|B|B|I
9 |Survey Light Internal | $ 200.00 S S

10 |Infographic Heavy Outside $ 5.000.00 1 1 1 1 1
11 | white Paper Heavy Internal| $ 6.000.00 P ﬂ P ﬂ

12 |Webinar Heavy Internal| $ 10,000.00 “

13 Email Blast Light Internal | $ 2.500.00 E E E E E E E

Nurture Weak Track

m
m

18 |[Email Blast
19 |Survey - Targeting interest and budget S

21
22 Nurture Aggressive Track

24 |[Email Blast - Target Special Light Internal
25 Email Blast - Special YIP Invite TS Heavy Internal E E E E E E
26 Survey - Target Product Light Internal S

32 | TOFU (Toolbox) - Listen, Interest, Yalue vju(jvjvjvjuju|ju|uju|u|ufujuvjvjvjyjyjy|y|U|U|U|U|jU(jUu(jv|jUjlU|U|U|U|VU|U|U|U|U|U(U(U|U|U|U|U|U|U|U]|L
33 | Video Overview Heavy Outside
34 | DEMO Heavy Internal
35 | White Paper - Yalue Heavy Internal

36
37 |MOFU (Toolbox) - Explore, Decide, Ability vjyjujyjyjyjyjujyjUjUjUjUjUjUjyjUjUUjV|U|U|U|U(U(U(U|UJUJUJU|JU|U|U|U|U(U(U(U(UJUJUJU|JUJU|U|U]|L




CONTENT
DISTRIBUTION







POES m
Paid
Owned

Earned
Shared

Média & Marketing

G



PAID

Achat d’espace
Displays

Liens sponsorisés
Programmatique & RTB



OWNED

propriété de I'annonceur

website
catalogue
print
newsletter
emailing

G



EARNED

Ensemble des retombées générées
gratuitement par une marque



SHARED

Earned via les partages de réseaux sociaux
(retweet, like ...)



Empreinte digitale




CONTENT
STRATEGY

PAID

» Banniere
« PPC
* Mobile adv

* App

%

OWNED

» Websites

» Mobile sites

« APP

* Proprietary
blogs

* Video

* Data Planning

* E-mail
Marketing

« SMS & Mobile

%

EARNED

 Social média

* Word of mouth
* Forum

* News PR

* Bloggers



Stop

Paid media
Media passif
Client passif




GO

Earned media
Media participatif
Client VRM



Key
TakeAways

cequ’ilfautretenir
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