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3-Contenu
.01

Inbound Google et
Marketing le Texte

101 ABC O Q)
du contenu

Storytelling

.06



CONTENT

\\
FOMO vs. JOMO
fear vs. joy




1

FOMO

Infobésité
Info-Snacking
10 heures
Hyper Choix
Digital Detox
NoMoPhobie

2

BRAND CONTENT

StoryTelling
Native ad
Gamification
Curation
Vidéo

RTM / SEO

POEM

3

LOVEMARKS

Respect du lecteur
Respect du client
Fidele au-dela du
raisonnable
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Syndrome du Hamster
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Quand le téléphone

etait attaché

avec un fil,

les humains étaient
libres...




Infobésite

L'hyper choix de l'utilisateur

Info snacking
ou
Digital Détox
ou
Séduction/Emotion/Premium = BC

G



ntobesite ll Qualite



Avant / Apres

PUB : faire passer un message

BrandContent :
partager une experience



« Le brand content c'est
ce que devrait étre la
bonne publicité »

Olivier Altmann




« production de contenus
nouveaux par les
marques »

Hubert Kratiroff
(Les fonctions du marketing)




Content is
King

G
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“Content is King”

Bill Gates, 1996







Création de CONteNuU :
UGC user generated content

experts (indépendant,
margue,consultant)

artistes (ponctuel, récurent)
influenceurs (..
B =



la marque est media

prevision 2016




..avant une
marque faisait des
pubs, aujourd 'hui

elle fait des romans

HK, prévision 2017
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Ouvrage coliectr Adam Gopnik, Céclie Guilbert, Nely Maprdian, Camilie Laurens,
Aexander Naksix, Arthory Marma, Bric Reinhardt ot de Colombe Schneck

Les faxies TAdam Gopnik, Alexancer NMakcsik of Arthony Marra ont 698 racuts de
Fangias par Canire Chichereay

Mory séee Ltdeature, Galvmard
Parution : 02-02-2047

Les Editions Gallimard ont proposé i cing auteurs francais et trois
auteurs anséricains d'écrire [brement une nouvelle autour du sac
comme objet littéraire. Centré sur le sac Lady Dior, objet de mode
devenu icdoe, chaque texte offre au Jecteur une vision singulidre ol
Jes mots jouent habilement avec cet objet de désir.

Céclle Guilbert offre une drolatigue et te petite
phénoménclogie du Lady Dior. Adam décrit I'obsession de sa
femme amséricaine pour un objet qui ise Je huxe frangals.
Camille Laurens invente une tendre histoire d'amour dont le sac se
révile étre le magiclen. Alexander Maksik dresse un somptueux
portrait de Paris. Anthony Marra une fable sociale autour de
1a possession d'un objet de réve. Redinhardt retrace la fabeication
d'une commande spéciale dans les usines de Florence, Colombe
Schneck a trouvé au Lady Dior une étrange fonction, un abei pour un
homme qui me sait pas encoce aimer, Nelly Kapridlian ose décrire les
femmes de_

e b mete
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StoryTelling

NoStory : NoBusiness

G






Best StoryTelling ever
veni vedi vici

second StoryTelling

asteroide B612




WATCMH DESCOVTR ATTEND PARTICIPATE ADCUT LOGN

Playlist (20 talks)

20 ' The most popular talks of aII tlme
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Playlist (20 talks): The most popular talks of all time

Let's write the future
with Dulcings that care,

O Kar Rols FIND OUT MORE




¥ Simon Sinek
WHY
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Podcasts



LEARN MARKETING
TENDANCE EN

()’c) PLEIN ESSOR
—

LE MEILLEUR
BRAND-CONTENT




facebook blueprint eLearning Lve Certification Webinars Start Courses

,'//,4-‘
FACEBOOK BLUEPRINT | ’ e

The tools'you nged talearn hiow
Facebook can‘felp grow your
busmess

Build Something Great

Weicome to Blueprint, Facebook's global training and certification program, designed to help
businessas reach their own goals their own way. From online leaming to live events to certification

opportunities, Blueprint is here 10 help your business see its best results



HUbS@t Academy READ DOCS WATCH TRAINING DO PROJECTS GET CERTIFIED BE INSPIRED

Sign up for a free account & gain access to our certification courses | Get started today >

What do you want to learn today?

=

Get cortified. Watch our training vdeos. View MubSpot Projects.
Show the workd that you mean Leam MubSpot at your pace, on Achieve your goals using multiple
business. your schedule HubSpot tools.




DEPARTIMENT | VALUE CREATIO ECOLE DE 10/04/2018 RENAULT INTERNAL RENAULT




CURATION




Curation de contenus

, Sélection + Agrégation +
Editorialisation + Contextualisation+

Enrichissement + Partage

Curation




1/3 curation

1/3 recydage
1/3 nouveau
content




Conference
de

redaction




Sample - Content Marketing Plan

1

2 Line Budget January February September October November | December
3 Creation Effor| Budget

4

LWl Awareness/Nurture Normal Track

6

7 | Twitter ! Social Push [Linked-in) Light Internal | $ - T|T|T|T|T|T|(T|T|T|(T|T|T|T|T|T|T|(T|T|T|(T|T|T|T|T|T|T|T|T|T|(T|T|T|T|T|T|T|T|T|T|(T|T|T|T|T|T|T|T
8 |Blog Article Light Internal | $ - B|B|B|/|B|B|B|B|B|B|B|/|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|B|(B|B|B|B|B|B|B
9 |Survey Light Internal | $ 200.00 S S

10 |Infographic Heavy Outsidd $ 5.000.00 | | | | |
11 | White Paper Heavy Internal| $ 6.000.00 = = P = =

12 'Webinar Heavy Internal| $ 10,000.00

13 Email Blast Light Internal | $ 2.500.00 E E E E E E E

14

15

§[:8 Nurture Weak Track

17

18 |Email Blast E E

19 |Survey - Targeting interest and budget S

20

21

¥l Nurture Aggressive Track

23

24 |Email Blast - Target Special Light Internal

25 \Email Blast - Special YIP Invite TS Heavy Internal E E E E E E

26 |Survey - Target Product Light Internal S

27

28

29

30

Sl

32 |TOFU (Toolbox) - Listen, Interest, Yalue vju(jujujyjujujujUujvjvjUjUjUjUjUjUjUjU(U(VU|JU|JU|U|(U(U|U|U|U|U|(U|(U|JU|JU|U|U(U|U|JU|JU|U|U(U|JUJU|JU|U|L
33 | Video Overview Heavy Outside
34 | DEMO Heavy Internal
35 | White Paper - Yalue Heavy Internal
36
vjujujvjuju(uju|jufUujujufujujUujuju|jUujvjUjUjU|jU|(U|jU|U(U|U|U|(U|U|jU|V|U|U|U|U|(U|U|U|(U|U|U|(U|U|U[U]L

37 |MOFU (Toolbox) - Explore. Decide. Ability




CONTENT
DISTRIBUTION




POEM




POES m

Paid
Owned

Earned
Shared

Média & Marketing

G



PAID

Achat d’'espace
Displays

Liens sponsorisés
Programmatique & RTB



OWNED

propriétée de I'annonceur

website
catalogue
print
newsletter
emailing

G



EARNED

Ensemble des retombeées génerees
gratuitement par une marque



SHARED

Earned via les partages de réseaux sociaux
(retweet, like ...)



Empreinte digitale




CONTENT
STRATEGY

PAID

 Banniére
« PPC
 Mobile adv

* App

%

OWNED

* Websites

» Mobile sites

« APP

* Proprietary
blogs

* Video

 Data Planning

* E-mail
Marketing
* SMS & Mobile

*

EARNED

* Social média
* Word of mouth
* Forum

* News PR
* Bloggers



Stop

Paid media
Media passif
Client passif




GO

Earned media
Media participatif
Client VRM




Key
TakeAways

cequilfautretenir









JIM LECINSKI

CHIEF ZMOT EVANGELIST

WINNING THE
OF

P&G 2005 : First Moment of Truth
+ Google 2010 : + ZERO MOMENT




First Second

Moment of Truth  Moment of Truth
(Shelf) (Experience)

Stimulus
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Google

moteur ge
recherche

sione chaleau

Angus & Julia Stone - Chateau - YouTube

www. youtube .com » waich

Paroles

I don't mind ¥ you wanna go anywhere
i take you there

We can go # you wanna go anywhere
i take you there

We can go 1o the Chateau Marmont
And dance in the hotel room
We can run with the headlights on

TH we got nothing 1o lose

We have, lifting from the ground
We go, never coming down

| don't mind # you wanna go anywhere
il take you there

1‘-

moteur ge

/

réponse



disruption
servicisation
uberisation
plateformisation




plateform economy




A\A\s

everythlng




\

PLATFORM




. | Hubert Kratiroff L
France

%




Saas

laas

Paas
Abonnement
Location
Servicisation



Si les produits
deviennent des
services...

gue deviennent
les services ?



Dans la ruee vers |'or
ceux qui se sont
enrichis .....



Marchand de
jeans et de pelles

idem black car (leasing de VTC)




TECH for

clelelp

TECH WITH HUMANKIND IN MIND



SIDE|WALK{LABS

Sidewalk Labs is
reimagining cities to
improve quality of life. -

Daniel L. Doaterolt Rohit T. Aggarwala
Chaeman and CEO Head of Urban Systems

We believe that when you put
technologists and urbanists on

the same team you have the

potential to transform the
Chvis Anderson Brisn Bastow urban environment.

Urban Prototyper Dwector of Infrastructure Irvestmants
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[STOE[WALK|LABS| rorento

Investing in Innovation We also invest in and incubate

companies to develop tools that can
support Sidewalk Toronto and scale to

other cities around the world.

™

CITYBLOCK

| -







